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How Chinese smartphone makers are gaining
market share with competitive pricing & features
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Mobile Growth Continues Through 2020

By 2020, more people will have mobile phones than electricity at home

People with mobile phones: 5.4 billion
69% of Global Population

People with electricity: 5.3 billion

68% of Global Population

People with bank accounts: 4.5 billion
58% of Global Population

45% of Global Population
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People with cars: 2.8 billion
36% of Global Population

People with landlines: 2.2 billion ol l Il l I

28% of Global Population c l S c o .

Frgure /: Three g ions of media for entertail , publishing and services show the evolution from

physical to digitized and native digital

T
) ® Physical media: CDs, DVDs * MP3, video and ® Music, video streaming
Enferfainment and cartridges game downloads * Analyticsdriven curation

o Linear television » . g:';::‘:ral. video . * Mobile, casual games
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NBA Final Gamer League of Legends State of Origin, Olympics Opening * Print newspapers * Websites and apps * News aggregators
£ Round World Championshi Game1 c and magazines of established print brands and pure players
of Roun orid thamplonship ame L eremony « Physical books B ° bl downocds g+ Usrcuid,colobraive
US audience Global audience Australian audience US audience of ebooks publishing plafforms
o Self-publishing and
Tl 45m 43.0m 4.4m 26.5m b Erpion e ook
 Print publications: local * Online directories * Consumer-o-consumer
T 142% T424% T 76% l 35% directories, classifieds « Digital classified sites marketplaces
o Physical agencies « Businesstoconsumer online * Social recommendation
18.4m 8.2% 2.5% 40.7% it WP R W o
o Professional social networks

* Locationbased services
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Tech . Chart of the Day US Adult Cord-Cutters and Cord-Nevers, 2018-2022
millions and % of adult population
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